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June 2024 Logo Cups

PROJECT DESCRIPTION IN MOTHER TONGUE
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Cestile Logo Cups sunt un produs local destinat unei audiente globale, un produs generic care,
prin intermediul tehnicii de deboss, devine extrem de personal si identitar, un recipient
destinat cafelei care inglobeaza, in acelasi timp, identitate, valori si sens. Un produs devenit
indeajuns de matur si increzator in sine Tnsusi incat sa poata fi prezentat la targul international
World of Coffee din Copenhaga. Dar cum si in ce forma? Care e elementul care poate
intermedia cel mai bine relatia cu cestile de cafea? Desi probabil comun, raspunsul nu a venit
usor: 0 masa. Dar nu orice masa - 0 masa cu un blat plisat, 0 masa asemanatoare unui expozor
muzeal, 0 masa inspirata de piedestalele destinate operelor de arta, o masa care poate fi ea
fnsasi un obiect de design, dar care sa nu concureze cu exponatele ci, mai degraba, asemenea
unor condimente bine alese, sa potenteze gustul ingredientelor principale. Masa se inspira din
portul traditional popular al satului Sic, situat in apropierea orasului Cluj-Napoca, precum si din
chertarile arhaice transilvanene. Astfel, obiectul se remarca prin caracterul sau "glocal",
aceleasi referinte fiind regasite, paradoxal, atat in arhitectura vernaculara romaneasca, cat si
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in elemente de vestimentatie si accesorii traditionale, din Occident pana in Orient. Expozorul
se compune, astfel, din doua elemente principale: blatul plisat destinat expunerii cestilor si
soclul de sustinere. Acesta din urma este prevazut cu trei compartimente pentru depozitare si
gandit in asa fel incat imbinarile elementelor ce il compun sa produca cat mai putin zgomot
vizual - o prisma cu trei usi cu detalii de prindere ascunse ce deschid fiecare cate un
compartimet destinat depozitarii cestilor, realizat din panouri din MDF cu furnir de stejar.
Pliseul se compune la randul lui din 28 de fasii din lemn masiv de stejar imbinate in dinti,
asezate la unghi de 45 grade. Spatiul creat intre doua fasii succesive permite expunerea
optima a cestilor de cafea (si ceai) punand in valoare tehnica de deboss specifica LogoCups. Pe
fiecare din cele 2 elemente de capat ale pliseului se regasesc elemntele de branding ale Logo
Cups si Vitrus. Finisarea cu bait de culoare neagra si ulei transforma expozorul intr-un element
aproape muzeal, ale carui detalii devin secundare obiectelor expuse, fara insa a fi reprimate.
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Logo Cups is a local product aimed at a global audience, a generic product and at the same
time, through the deboss technique, highly personal and identity-driven, a vessel that caries,
not only coffee, but also identity, meaning and values. A product mature and confident enough
to be showcased at World of Coffee fair in Copenhagen. But how and in which form? Which
furniture element best mediates human interaction with coffee (cups)? Although probably
obvious, the answer did not come easily: a table. But not just any kind of table - a table with a
plisse top, a table resembling a museum display stand, a table inspired by art pedestals, a
design object that does not compete with that which exhibits but rather enhances it. The table
is inspired by the traditional folk attire of the village of Sic, located near Cluj-Napoca, as well as
by archaic Transylvanian architecture details like dove tail joints. Thus, the object stands out
for its "glocal" character, with the same references paradoxically found both in Romanian
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vernacular architecture and in traditional attire and accessories as well as in cultures spanning
from western europe to the far east. The pedestal consists of two main elements: the plisse
tabletop intended for displaying the cups and its base. The latter is equipped with three
storage compartments and designed so that the joints of the elements produce as minimal
visual noise as possible - a prism with three doors with hidden handle grips, each opening a
storage compartment, made out of oak veneered MDF panels. The plisse consists of 28 solid
oak strips finger jointed, set at a 45-degree angle. The space created between two successive
strips allows for optimal display of coffee (and tea) cups, highlighting LogoCups trademark
debossing technique. Both end elements of the plisse features Logo Cups and Vitrus branding.
The black stain and oil finish transforms the display stand into a full fledge art pedestal, whose
details become the backdrop of Logo Cups products.



